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Commercial Products and Services
Advertising Rate

Chiropractic Products offers the lowest advertising rate for a product profile page on the

internet, $965.00 per year ($80.67 per month), for exposure to the largest number of Page | 3
chiropractic professionals searching for information on the latest chiropractic products and

services. No other advertising source offers the opportunity for greater exposure of your

products and services than the Chiropractic Products website. In these difficult economic times

invest your advertising dollar wisely where it will pay off with the greatest profitable return.

Investigate other websites and magazine sources first and compare Ad prices and review the

response rates to your last advertisement than come back and save by promoting your products

and services with us. Advertise with www.ChiropracticProducts.ca

Visit our other website  WWW. ChiropracticTables.ca

WHY ADVERTISE WITH US?

Can doctors of chiropractic, naturopathic and massa ge therapists find you on the
internet? We couldn't and neither could they that's why we created this
specialized internet website.

"You have the whole world in your hands when you advertise with
www.ChiropracticProducts.ca the number one website on the internet for
chiropractic and massage products and services information. More doctors of
chiropractic and massage therapists visit our site than any other for their
chiropractic and massage product needs."

« Chiropractic Products is the internet's leading web site dealing with
chiropractic, naturopathic and massage products and services information
from suppliers around the world. ~ More Chiropractors are coming to



www.ChiropracticProducts.ca ___to view and gather information on available

products and services offering you a greater exposure for your company's

products. Currently our website visitors are viewing in excess of 42, 000

individual page hits per month. This increases at various times throughout the

year when new students are graduating and setting up a new chiropractic clinic.

It has been proven that Internet users prefer websites with a focus towards their  page | 4
specific needs and wants. Chiropractic Marketplace is a specific niche market

website. Our website also offers the not so well known companies supplying

these products and services, with a smaller advertising budget, a larger exposure
opportunity to an international audience.

Chiropractic professionals rely on Chiropractic Pro ducts to keep up to date
with the latest innovations from product manufactur ers and service
companies. You can promote your latest offerings in a matter of hours with
monthly promotion opportunities especially during these difficult economic times.
With a magazine advert you have to wait two to three months for your promotions
to appear not to mention the high costs of these Ads. For less than a third of the
cost of one magazine Ad you can advertise with us for an entire year.

Monthly newsletters, another great opportunity to p romote and advertise
your products. Our monthly newsletters are sent directly to Chiropractic,
Naturopathic and Massage professionals interested in the specific products and
services we advertise.

Chiropractic, Naturopathic and Massage professional s no longer have to
search the internet for information on the latest p roducts and services ,in
most cases they were only aware of- Example: table manufacturers they utilized
in college (one or two main manufacturers bypassing all other table companies).
Chiropractors also found in their search of the Internet for tables most table
companies were not listed properly on the Internet and could not be found. All
table manufacturers’ information from around the world is now available in one
convenient place giving these companies greater exposure (our current
consumers had no idea there was such a wide and varied selection to choose
from to fit all their adjusting techniques before our website Chiropractic Tables
brought these table manufacturers together). This is the reason we launched
Chiropractic Products to sort out the clutter of companies offering products and
services to these profession.

Your company product/service brand receives greater exposure to a larger
audience. Example: There are over 80,000 chiropractors with 7500 to 7900 new
students graduating and joining the profession this year not to mention the
number of students enrolled in their first to eighth semester in chiropractic
colleges around the world.

Qualified Sales Leads Generation. When a Chiropractor logs onto our website
they are specifically looking for information on chiropractic and massage



products and services.

Save on Sales Commissions and Associated Costs: In most cases the profit
from selling just one basic table would cover the cost of your profile page on
www.ChiropracticProducts.ca for a period of one year.
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Chiropractic professionals use Chiropractic Product s as their first source
when looking for product information and suppliers. Once they have
searched our website they keep coming back to view the various companies and
their products as they go through their selection process. With a magazine ad a
Chiropractor may wait awhile to read the magazine and see your products and
services, if at all. The reading rate of these various magazines is low. The cost of
placing ads is high. There are numerous reports on the internet giving you the
readership statistics on these various health care professional magazines.

Cost Effective Over Other Advertising Media: - Ad space for one year on
www.ChiropracticProducts.ca costs less than a 1/4 to 1/2 page one time monthly
Ad in a professional magazine (in many cases table suppliers have mentioned
they received little or no response from magazine Ads.). Your company
product/service also has the benefit of exposure to a wider audience from around
the world. How many advertisements in magazines have you placed during this
recession and received very little response if any? How much product/service
would you have had to sell for the profit to pay for these Magazine Ads and
Google Ad Sense?

Examples of the cost of advertising elsewhere:

Magazine Cost Example - American Chiropractic Associ ation 1/4 page Ad $1370.00,
Dynamic Chiropractor 1/4 page Ad $1199.00 and DC Pr  oducts Review 1/4 page Ad
$1700.00 for color.

Internet Product information pages on other website s can cost from $450.00 - $1200.00 a
month (Note: their websites are not as specializeda s www.ChiropracticProducts.ca , a
specific niche website geared to one specific produ ct).

Cost of Google Ad Sense Ads can also cost a fairam  ount per month for click through
advertising on the Internet. ($200.00, - $300.00 pe r month or more especially if you want to
buy premium space above our website which two to th ree companies do each month.)

Internet - More Chiropractors per month come to www.ChiropracticProducts.ca _ direct to
search for the latest in products and services than any other media. During each visit a
Chiropractor will view 5-8 different products/servi ces and will come back 7-10 times during
the month to look over the various offerings and ac cess the product/services websites
direct through our main website. We also forward an y direct inquiries to us by the doctor
to the companies they are interested in.

Note: During the past year the number one magaziner  ead by chiropractors
disappeared from the marketplace. Since the departu  re of this magazine
the Ad rates at the few remaining magazines have inc  reased the cost for



advertising chiropractic products and services. It has also reduced the
number of places you can advertise your products an d services. You don't
have to be lost in the clutter of other products an d information when you
can be front and center with a website specializing in promoting your
products and services.
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Advertising Rate - Profile Page for Products and Se  rvices

Profile Page Advertising Rate
Advertising Rate

Three Months $ 495.00
One Year $ 965.00

Your Profile Page should include the following:

» Profile Page should include a picture of your products and services, logo etc
along with a brief description of your company and product/services.

+ Please include your phone number, email address, street address and website
address so we may add a direct link to your website for people to contact you.
We will add a copy of your website homepage to your listing.

«  We would like to also suggest your company supply a 30 second tol minute
video clip demonstrating how your product/service works, to embed on your
profile page, if the video is longer we will provide a direct link to your website for
customers to view. We suggest you walk around your product taking video of all
angles and of how it works pointing out the advantages of using your
product/service etc. Take close-up shots of your product and any important
features you wish to convey to your potential customer. You can see on YouTube
and other sites examples of this and also on our home page. We find the biggest
problem Chiropractors, Naturopaths and other health practioners have
commented on is seeing how the product or service works especially if there is
no other practioners in their area who has one of your products they can visit and
see. It is a lot easier to sell a product/service half way around the world or across
the country if you can show a video demonstration on the internet, increasing
your chances of closing a sale. Send us samples and we will help guide you
through this process.



+ We would also suggest you add recommendations from current customers on
your profile page from your current list of customers. 3-5 recommendations will
do.

+ Please include an estimate on the cost of shipping and handling to different parts
of the country, time when their order will be ready along with some information on Page | 7
leasing/financing if available.

« Include an outline of your warranty, service availability and any documents on
leasing/financing.

« Put together your information into a PDF document for the customer to download
and read at their leisure.

« Any monthly promotions you are offering can be placed with a link from our
Monthly Product/Service Specials page.

+ We are available to help you and your company through these various steps of
promoting your products and services on the Internet. Chiropractic Products is
only interested in promoting the best available products and services to
Chiropractic, Naturopathic and Massage Therapists.

Advertising Rates - Promotional Newsletter — Monthly (Go to website
www.ChiropracticProducts.ca___ to view our current monthly product
newsletter.) Product newsletter will be going out b I-weekly in the fall.

Newsletter Ad Rate $275.00 per Letter per section ( Ad supplied by company)
Ad size - Width 550Pixels x Height 252 Pixels.

Ad submission deadline for monthly Product/Service Newsletter
NEWSLETTER DEADLINE FOR AD NEWSLETTER DEADLINE FOR AD
July 2010 July 10,2010 January 2011 January 10, 2011
August 2010 August 10, 2010 February 2011 February 10, 2011
September 2010 September 10, 2010 March 2011 March 10, 2011

October 2010 October 10, 2010 April 2011 April 10, 2011



November 2010 November 10, 2010 May 2011 May 10, 2011

December 2010 December 10, 2010 June 2011 June 10, 2011
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Kevin Hill
111 Lawton Blvd., Suite 708
Toronto, Ontario
M4V 179

Once payment has been made and your Ad received via email, your Ad will be posted
within 24-48 hours. For further information and help with your Ad please contact us at
Toronto 416-487-0258 or email us oneidabc@gmail.com .

CHRECT
Dobit

Chiropractic Fact Sheet — Sample figures of potenti  al markets for your
products and services.

Doctors of Chiropractic are licensed across Canada. Total number of DCs 7300

Doctors of Chiropractic in England -  The number of chiropractors practicing in
England rose dramatically following the successful establishment of the Anglo-
European College of Chiropractic in 1965. The United Kingdom has more chiropractors
now than in the other European nations. The British Chiropractic Association (BCA),
founded in 1925, represents over 50% of United Kingdom chiropractors, and according
to it, registers 1150 practicing members. In 2006, 2,300 chiropractors were registered
with the General Chiropractic Council, a body established by parliament to regulate and
develop the chiropractic profession. Since 2001, the title of “chiropractor” has been
protected by law in England.

Doctors of Chiropractic in Australia — Total number of DCs 2400

Chiropractic is the fastest-growing and second-larg est primary health care
profession.

There are approximately 60,000 doctors of chiropractic (DCs) in active practice in the
United States spread from rural areas to inner cities. More than 10,000 students (18,000



internationally) are currently enrolled in chiropractic educational programs accredited by
a federally-recognized body (CCE).

Doctors of Chiropractic are licensed in all 50 stat  es.
DCs have been licensed and recognized for many decades in all states, the District of
Columbia and Puerto Rico.

Chiropractic is recognized by governmental health ca re programs. Chiropractic is
included in Medicare, Medicaid, Federal Employees Health Care Benefits Programs,
Federal Workers' Compensation and all state workers' compensation programs.
Chiropractic students are qualified to receive federal student loan assistance and DCs
are authorized to be commissioned as health care officers in the U.S. Armed Forces.

Federation of Chiropractic Licensing Boards (Chirop ractic Statistics)

As of December 2008 As of December 2009
Active New Resident Non-Res Active New Resident Non-Res

Alabama 802 807 27 670 137
Alaska 232 245 16
Arizona 2,463 2,415 89 1,928 464
Arkansas 494 512 11 * 45
California 13,851 13,812 336 12,492 1,211
Colorado 2,480 2,237 126 1,770 466
Connecticut 1,017 1,029 38 892 147
Delaware 332 340 34 * *
Dist of Columbia 88 81 14
Florida 4,881 4,923 149 4,436 589
Georgia 3,075 2,997 -
Hawaii 487 501 * 352 279
Idaho 534 558 48 482 76
Illinois 3,848 4,106  * & &
Indiana 1,068 1,149  * & *
Iowa 1,520 1,645 99 1,422 223
Kansas 775 946 26 944 177
Kentucky 866 874 57 1,216 163
Louisiana 552 638 44 563 124
Maine 377 389 & & &
Maryland 785 723 46 719 38
Massachusetts 2,039 2,123 78 * *
Michigan 2,938 147 2,465 2,909 108 2,430 479
Minnesota 2,563 116 2,396 2,563 116 2,396 159
Mississippi 334 17 275 334 0 383 51
Missouri 2,187 133 1,817 2,139 103 1,831 308
Montana 366 9 339 374 29 339 156

As of December 2008 As of December 2009
Active New Resident Non-Res Active New Resident Non-Res
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Nebraska 506 52 478 28 565 59 547 18

Nevada 600 * * * 641 * * *
New Hampshire 450 25 340 110 421 24 336 85
New Jersey 3,372 73 & * 3,244  * & *
New Mexico 508 15 420 160 508 15 420 160
New York 5830 163 4,786 911 5400 170 4,592 772 Page | 10
North Carolina 1,946 110 1,553 393 1,997 110 1,591 406
North Dakota 286 * * 14 296 * * 11
Ohio 2,235 72 2,138 97 2,235 72 2,138 97
Oklahoma 773 & & 204 790 &5 i 181
Oregon 1,378 108 1,334 353 1,417 91 1,386 338
Pennsylvania 3,914 & & & 4,168  * & &
Rhode Island 263 * * * 282 * * *
South Carolina 1,441 106 1,016 425 1,569 114 1,081 488
South Dakota 338 11 338 90 352 22 352 97
Tennessee 1,125 & & & 1,034 - 971
Texas 4,602 247 4,425 177 4,722 286 4,560 182
Utah 827 & & & 846  ---
Vermont 224 15 170 54 243 15 181 62
Virginia 1,155 --- * * 1,212 --- * *
Washington 2,288 * * * 2,288  ---
West Virginia 327 19 254 73 331 15 251 80
Wisconsin 2,181 82 1,854 327 2,181 82 1,854 327
Wyoming 200 7 132 68 203 13 136 67
Puerto Rico 187 7 142 45 187 7 142 45
Virgin Islands 28 * * * 28 * * *
*Current information not available ---Information not tracked

RATIO OF LICENSES TO POPULATION BY JURISDICTION

Population Population
(x 1,000) 2008 2008 Ratio (x 1,000) 2009 2009 Ratio

as of Active of DCs to as of Active of DCs to
Territory 7/2008 Licenses Population 7/2009 Licenses Population

New South
Wales

Victoria

6,967 1,414 1/4,927
1/3,551 1/ 3,638

Population 2008 2008 Ratio Population 2009 2009 Ratio
(x1,000) Active ofDCsto (x1,000) Active ofDCsto
Territory as of 7/2008 Licenses Population as of 7/2009 Licenses Population

7,100 1,414 1/5,021

Alberta 3,596 912 1/3,943 3,688 912 1/ 4,044
British Columbia 4,384 926 1/4,734 4,455 926 1/ 4,811
Manitoba 1,206 250 1/4,824 1,222 250 1/ 4,888
New Brunswick 747 60 1/12,450 750 60 1/ 12,500



Newfoundland /

Labrador 506 53 1/9,547 509 50 1/10,180
Nova Scotia 937 102 1/9,186 938 102 1/9,196
Ontario 12,936 3,540 1/ 3,654 13,069 3,696 1/3,536
PriIr;faenl(Ejdward 140 ) 1/ 17,500 141 8 1/17,625 Page | 11
Quebec 7,754 1,146 1/6,766 7,829 1,146 1/6,832
Saskatchewan 1,014 170 1/ 5,965 1,030 174 1/ 5,920

LICENSURE STATISTICS BY JURISDICTION

' 2007 2008
. . Non- . Non-

Territory __Active New Res Res Active New Res Res
New South * xoX * 1,414 * * --- 1,414 * %
Wales
Victoria 1,335 * & & 1,492 * & & 1,492  * -
Alberta 898 * * * 912 * * * 912 * * *
British Columbia § 926 * * 7 926 * * 7 926 55 % 7
Manitoba 248 14 248 * 250 7 * * 250 10  *
New Brunswick 60 3 54 6 60 3 54 6 60 3 60 0
Newfoundland/ . . ” ”

Labrador 49 3 53 5 50 5 50 0
Nova Scotia & & & & 102 9 110 0 102 8 102 0
Ontario 3418 241 3325 125 3,540 278 3,410 91 3,696 256 3,510 85
Prince Edward

Island 8 0 7 1 8 0 7 1 8 0 7 1
Quebec 1,146 44 1090 55 1,146 44 1,090 55 1,146 44 1,090 55

Saskatchewan 171 i i i 170 i i i 174 & & &



Oneida Business Communications ~ WEBSITE “www.ChiropracticProducts.ca”
ADVERTISING AGREEMENT
TERMS AND CONDITIONS
Related Purchase Order Number: (“Purchase Order”)
These Terms and Conditions together with the Purchase Order form the Agreement between Oneida Business Communications
and Advertiser (the “Parties” and each a “Party”) regarding Advertiser’s purchase of the services set forth in the Purchase Order and
as further described and provided for in these Terms and Conditions. Capitalized terms not defined in these Terms and Conditions
have the meanings given them in the Purchase Order.
1.
Services . During the Term Oneida Business Communications  will display the Advertisement (as described in the Purchase
Order) on the Website www.ChiropracticProducts.ca . Oneida Business Communications  makes no representation or warranty
regarding the other advertisers that are shown on the website and/or in the same rotating ad location.

2.
Fees. Fees are due on the first (1st) day of each consecutive month of the Term and must be sent Oneida Business
Communications at the address for it listed in the Purchase Order. Unpaid or late Fees shall accrue interest at the rate of one and
one-half percent (1.5%) per month. Oneida Business Communications  may suspend providing the services under the Agreement
in the case of nonpayment or late payment, without terminating the Agreement. Fees are not refundable or prorated once the
advertisement has been posted to the website for the agreed monthly term.

3.
Advertisement . Advertiser grants Oneida Business Communications  a non-exclusive, non-transferable, royalty-free license to
display the Advertisement for purposes of the Agreement. At all times during the Term, Advertiser covenants, represents, and
warrants the Advertisement shall not: (a) infringe any third party's copyright, patent, trademark, trade secret or other proprietary
rights or right of publicity or privacy; (b) violate any law, statute, ordinance or regulation; (c) be defamatory or libelous; (d) be
pornographic or obscene or inconsistent with the purpose of the Website; (e) violate any laws regarding unfair competition,
antidiscrimination or false advertising; or, (e) contain viruses, or other similar harmful or deleterious programming routines.
Advertiser shall be solely responsible for delivering the Advertisement to Oneida Business Communications . Oneida Business
Communications may refuse to display an Advertisement it determines in its sole discretion does not fit the intent and content of
the website and/or violates this Agreement.

4.
Deletions & Modifications of Advertisement Informat ion. During the term of the Advertisement should any of the advertisement
information change, the Advertiser shall contact and inform Oneida Business Communications  through the website, of any
changes. Should it be determined and verified by Oneida Business Communications  that the Advertiser is no longer in business
and/or providing the advertisement product and/or service, Oneida Business Communications  shall then have the right without
any liability to remove the advertisement from the website.

5.
Link . At all times during the Term, Advertiser covenants, represents, and warrants: a) its website does not infringe or violate the
copyright, trademark, or other rights of third parties, or any other law, court order, governmental regulation or other ruling of any
governmental agency or entity; b) linking to its website will not subject Oneida Business Communications  to any liability or
jeopardize Oneida Business Communications  ability to protect its rights or its property in the manner it deems appropriate; and, c)
no part of its website will contain, or link to, content that may be interpreted as criminal, libelous, or obscene or which may infringe or
violate any third party’s rights.

6.
Warranty disclaimer. Oneida Business Communications provides the Website and services under the Agreement "As Is" and
without warranty of any kind. Oneida Business Communications  does not guarantee continuous or uninterrupted display or
distribution of the Advertisement. In the event of interruption, Oneida Business Communications  sole obligation shall be to restore
service as soon as reasonably possible. Oneida Business Communications  makes no representation or warranty regarding the
number of views.

7.
Liability limitation.  In no event shall Oneida Business Communications  be liable for any consequential, incidental, indirect,
punitive, or special damages or for lost business or profits related to the Agreement. In no event shall Oneida Business
Communications liability to Advertiser exceed the Fees actually paid under the Agreement.

8.
Termination. This Agreement will terminate upon the expiration of the Term. Also, the Parties may terminate the Agreement by
mutual written consent. Otherwise, either Party may terminate the Agreement: (a) if the other Party makes a general assignment for
the benefit of its creditors, is generally unable to pay its debts as they become due, or becomes the subject of any voluntary or
involuntary bankruptcy proceeding; or (b) in the case of a material breach on the part of the other Party, provided the non-breaching
Party first notifies the breaching Party of the material breach(es) and affords the breaching Party ten (10) business days to cure the
breach(es), failing which the Agreement shall be deemed terminated upon the expiration of this ten (10) business day period.

9.
Miscellaneous. Ontario law will govern the Agreement. The Parties will maintain the fact of and terms of the Agreement as strictly
confidential. No Party may assign the Agreement without the other’s express written consent; however, Oneida Business
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Communications may assign its rights and obligations under the Agreement to an affiliate, related, or subsidiary company in the
normal course of business or in connection with a sale of Oneida Business Communications  or of all or substantially all of Oneida
Business Communications assets. Any other assignment shall be void and without force or effect. The Parties shall arbitrate any
dispute regarding the Agreement before the Arbitrators of Toronto, Ontario, with the prevailing Party to recover its costs and fees.
This Agreement is the entire and only agreement between the Parties regarding its subject matter, and all prior agreements between
or among the Parties and related to the subject matter of the Agreement are of no force or effect. The individuals signing the
Agreement (Purchase Order) personally represent, warrant, and covenant they have the authority to bind to the Agreement the
Party on whose behalf they are signing it. Neither Party makes any representation, covenant, or warranty except as expressly set
forth in the Agreement. This Agreement will not be construed against either Party by virtue of that Party having written all or any part
of the Agreement. The Parties have had an opportunity to have counsel of their choosing review the Agreement. The failure on the
part of a Party to enforce a term or provision of the Agreement will not constitute a waiver of the right to later enforce that provision.
The Parties may not amend the Agreement except in a writing signed by both of them. The Parties may execute the Agreement in
counterparts. Faxed or electronically stored executed copies of the Agreement will be regarded as originals of the Agreement. No
third party may claim any rights under the Agreement.

Page | 13



ADVERTISING SPACE ORDER FORM 2010

Authorized Signature: Date:

Visit our website at: www.ChiropracticProducts.ca

Company Name Key Contact

Address

City Province/State Zip

Phone: E-mail:

Agency (if applicable) Contact

Address

City Province/State Zip

Phone: E-mail:

Billing Contact (if different) PO#

Address

City Province/State Zip

Phone: E-mail:

Advertising Contact (if different) Position

Phone: E-mail:

AD ORDER

Please type or print.

Profile Page Ad for one year $ 965.00 | Sign Position Date

Profile Page Ad for three months $ 495.00 | Sign Position Date

Featured Product of the Month Ad | $ 450.00 | Sign Position Date

Monthly Product Newsletter Ad $ 275.00 | Sign Position Date

Proofing and Approval
Advertisements to be posted are subject to Oneida Business Communications advertising policies. Oneida Business
Communications reserves the right to refuse any advertisement.

Deadline
We send our Ads to the webmaster every Friday. Upon receiving the Ad, we post to the website no later than the following Tuesday.

Contact

For further information on advertising with www.ChiropracticProducts.ca please contact;
Oneida Business Communications - Kevin Hill

111 Lawton Blvd., Suite 708

Toronto, ON M4V 179

Tel: 416-487-0258 Fax: 416-487-0258 Email: oneidabc@gmail.com

Payment
Cheque made payable to Oneida Business Communications.
To pay by credit card request invoice to be sent via PayPal to pay by Visa, MasterCard and American Express



Please return completed order form by mail or faxt  o:

Oneida Business Communications — Kevin Hill _ 111 Lawton Blvd., Suite 708 _ Toronto ON _ M4V 179 _

Tel: 416-487-0258 _Fax: 416-487-0258 _ Email: oneidabc@gmail.com

This completed form constitutes a contract for display advertising on the Chiropractic Tables website indicated above. Cancellation

must be supplied in writing to Oneida Business Communications 2 days prior to posting of advertisement in order to avoid financial

penalty. Page |
Flash & Animation: Not Allowed 15

ADDITIONAL PROVISIONS

This Purchase Order is subject to the Oneida Business Communications , WEBSITE “www.ChiropracticProducts.ca” ADVERTISING
AGREEMENT TERMS AND CONDITIONS (“Terms and Conditions”). If not attached, the Terms and Conditions are available for
download, printing, and review at www.ChiropracticProducts.ca or by contacting Oneida Business Communications  at its address
or number(s) above. This Purchase Order and the Terms and Conditions form the entire and only agreement between Advertiser and
Oneida Business Communications  regarding Advertiser's purchase of and Oneida Business Communications  providing the
services set forth in the Purchase Order and Terms and Conditions (“Agreement”).



Ad Submission Checklist

Ad (Word file) emailed to Oneida Business Communications

Signed Order Form sent to Oneida Business Communications

Product and Services Ad Summary (Word file) emailed to Oneida Business
Communications

Logo sent to Oneida Business Communications

Flash & Animation: Not Allowed

Oneida Business Communications
Kevin Hill

111 Lawton Blvd., Suite 708
Toronto, Ontario

M4V 179

Telephone Number: 1.416.487.0258 Fax 1.416.487.0258
Email: oneidabc@gmail.com

Ad submission deadline for monthly Product/Services Newsletter (Ad
supplied by company)
Ad size - Width 550Pixels x Height 252 Pixels.

NEWSLETTER DEADLINE FOR AD NEWSLETTER DEADLINE FOR AD
July 2010 July 10,2010 January 2011 January 10, 2011
August 2010 August 10, 2010 February 2011 February 10, 2011
September 2010 September 10, 2010 March 2011 March 10, 2011
October 2010 October 10, 2010 April 2011 April 10, 2011
November 2010 November 10, 2010 May 2011 May 10, 2011
December 2010 December 10, 2010 June 2011 June 10, 2011

Include the following for your Profile Page:

Your Profile Page should include pictures of your tables, logo, address, contact
information etc along with a brief description of your company and products/services.

Please include your phone number, email address, street address and website address
so we may add a direct link to your website for people to contact you. We will also add a
copy of your website homepage to your listing.

Profile Page may be as long as six web pages to accommodate all the information you
will use to promote your products and services.



Notes
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